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MARKETING

Whiteley appoints Victorian industrial 
sales representative

Whiteley Corporation has appointed Mark McKenzie as Victorian industrial 
sales representative. 
Based in Melbourne, McKenzie will be responsible for all industrial customers 
in Victoria, South Australia and Western Australia. 

McKenzie, who has worked in the industry for more than 15 years across a 
variety of roles, said he is delighted to be joining the Whiteley Corporation team.

“Whiteley Industrial is a leading innovator in industrial cleaning products, 
and a trusted supplier to the industry for over 85 years,” he said. 

“I’m looking forward to using the 
skills I’ve developed over the last 15 
years in the cleaning market with a 
company I see as the most innovative 
and progressive in this space. 

“I’ve long admired Whiteley 
Corporation for being at the forefront of 
research and development in the fields of 
cleaning and disinfection. I’m delighted to 
be joining the Whiteley Corporation team 
and being part of its exciting future.” 

Kathryn Bran, Asia Pacific sales 
manager of Whiteley Corporation, said 
McKenzie’s appointment will enable 
Whiteley to continue to deliver on its 
growth and expansion plans in the 
industrial division.
www.whiteley.com.au 

Online fleet management 
system launches 
Comac Fleet Care (CFC) is a new service 
that enables those who manage a fleet of 
machines deployed on different sites to monitor 
everything that happens to the machines, as if 
they were there in person.

CFC collects the data transmitted from 
machines and converts this into information 
that is used to improve coordination, optimise 
performance and increase fleet efficiency. 

The technology provides an up-to-date overview 
of the status of each machine, which can be 
viewed online any time and, on any device, 
including tablets, smartphones and computers.

Fleet managers can check that their machines 
are being used properly in the places and times 
specified, and where an issue occurs, they are 
immediately notified so that the situation can be 
promptly rectified.
www.abcopro.com.au 

Cleanstar unveils 2019 campaign
Cleanstar has unveiled its 2019 branding campaign, ‘Homegrown’.

Cleanstar director Lisa Michalson said Homegrown represents 
Cleanstar as a family-owned and operated Australian business.

“We have used a kangaroo in our branding for the same reason it 
is on Australia’s coat of arms, kangaroos only move forward, not 
backward,” Michalson said. 

“Through our new branding, we want to show customers that 
we are a down to earth family-owned business that focuses on all 
things Aussie. Our business is based in Australia, supports Australian 
employees and has strong Australian values like always providing 
friendly service and giving everyone a go.”

Following on from the company’s 2018 marketing campaign ‘The 
Language of Clean’, Cleanstar launched its own dedicated marketing 
department for the commercial cleaning industry, with Melbourne 
Cleaning Supplies, B&G Supplies, Adelaide Cleaning Supplies, and 
WA Cleaning & Equipment Repairs among its clients.

In January 2019 Cleanstar expanded its marketing services 
beyond the cleaning industry to other business sectors under the 
moniker, Starred Marketing. Starred Marketing is a separate 
entity from Cleanstar and caters to a broader spectrum of 
clientele and industries. 

Michalson said the formation of Starred Marketing was led by 
growing demand for marketing services outside of the commercial 
cleaning sector.

“We will continue to pride ourselves on being innovative in 
marketing strategies and concepts, and adaptable to suit a range of 
new target markets and clients.” 
www.cleanstar.com.au 
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